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•r^tis issue of th« «He»s P«fS*»arch Sulletln'* contains 
reports oi" two staples of «e<3ia use by con*««porary young aaul**s, 
firs*, stuay aisal yz^R "^he ■«dia - behavior of 447 randoily sel*sc+<id 
resjyohdents Virginia Beach, ?irgiBid in the su«»er of 1973. So»e 
of the highlights of the study were that abou*: percent of the 
t.youHg people report doing at least . some reading in a daily newspaper 
sewfral days a week or more ofiens aost television viewing tiae is 
jjivir. to enter*ainifent and' non-news inforiationi a majority believe 
television is the Most accurate of the four «ajor Mass nedia; and a 
sa.jority say that newspapers provide the «ost co«plete coverage of 
even* s. The seconl study concerns 292 raniomly selected young voters 
{ages 13-20) and their use of the mass »edia during the 1972 ■ 
presidential election campaign. So«e of the findings in this stud? • 
arere that 42 perqeut of the students said newspapers are the b«st .way 
for "keeping up with what is going on in the world. tpd^y" while 27 
percent selected television; and the data support, .^tgit hough, the do 
not prove, the hypothesis that the lass media tend t^s'^et the agenda 
'for people concernifig the sbst inportan* issues. {1»B)|, \. 
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Tv«> StudiiMi of Ma»M0rf{aJpi0 
By OoffitemfHaimr^ 




i^^jnctJiAid abiiut Oi^ m^k'ii^ <il youug adulU {i^ge^ 18-29); 

. This issue of th^^ Nctts ReiSMwircli BoBetlii <jon$ai«s reports 
oa two studies ol meiSa^uso by contemporiosy young adults. 
The studies also report some findings about the attitude^^ or 
these young |]^ple toward the mas3 rn^ia* 

The first study, done with financial assistanct© from 
LaiijdnjarJk Oominumcations, toe*, " con^ri^^^ newspaper 
readership and> to a jesser degree, teteirl^oB viewing by 
peoble age 18-29* It analys^^ media behavi#'^f 447 randomly 
sel^ted respondents in Virginia ^each^ M.^m the summer of 
1973* AJthotigh caution should be used & geueralisfeg the 
findings to all ypong adults throughout the 0nited States, the 
data should prove totorestteg and provo^tive to newspaper 
people everywhere,. ? 

A few highlights of the study are th^i 
1) About 90 percent of these yoimg people report 
doin^ at least some n^ading iu a daily jsewspaper several ^ 
days a w^i^k or more often, [ i * 

2} Although the respondents repor^^'spending much ^ 
more time watching television than r^^^ing newspapers, 
- most of the TV time is. given to mtertmnmeht and 
information other than news* . i ' 
3} A majority of these yoWrpe^^e say television is 
* the mpsl accurate of the four maj^ mass media, .with 
newspaper^ ranktog well ahead of msjgadnes apd radio, 
4) A ma|ority of the young adults ^ newspapers give 
r Ihe most complete 'eovera^ of evi|»ts, with television 
rating weU aiieaff of magadn^ anA^dlo* * 

The second study, conducted>y th^ ichool of Journalism ^f 
the University of North CaroUna at 0fepel Hill |ind funded in 
part: by the IMionai Association of broadcasters, concerns 
young voters i age 18-20) mid their vmpt the mass media. The 
respondents were\^ randomly seE^ted undergraduates at 



ip^lthe Ihiivei^ity during the ptesidentffd jeJe^oii jeimpai^ of 
J972. (That was tho fii^ ^ecdott» of coui^, &i%hidi|HH^le of 

Mfj AgaiHt eaution is urged in generaliziiig the ffed^g^to all 



t||feaik^^<K)mpi^^ witfr a stti^^ne at the Unn^tBits^ of 



Mil 1) More of these eoltege students (42%) staid 
^lyS newspapfers \mt for '*feeeptog up with what^ 
gpittg on in the- world today*' than selected television 



m 



2) News magazines , were s£ud by 50% of the 



ilStiidents to provide the hmt way "to foUow the news 
'lif %f the election campaign*" Newspapers were the 
ii^r^nd choice (33%). ■ * — ; 

8) Students with ''high jKfliticai interesr are 
1 ^l^lartidB^arly likely tcr turn to newspapers^ espedafly 
in-depth reporting^ intei^pretation and analysis* 
4) The data siippwtr thoi^ they d^not prove, the 
|P%pothesis that the mass wedia tend to,**set the 
lUgenda** for people. The students mosUy selected as 
"if major issues in the 1972 campaign those fasues 
,^ pch reived the greatest amount of space M 
||ifepapers and the one issue which received the most 
lfj|§i in the newscasts of the three major television 
orks. . ■ 




Among 18 to 29 

Two recent studies of newspaper readership have reported 

older thaif yt^ung er persons , Ina stiidy jcej^rted by Dr^ Galen 
^-"'^ it wa^fmind thsj linniefioTds in 



mm 




^.breadwinner waa between tbe of 85 jtndJ8§^ weremo^ « 
Mely to 

reported in an earlier Newt fiesearth Bidletbi, it was found 
that respondents b^twwn the ages of IS mad 24 were the least 
likely of the adults to have read a newspaper **yesterday»** The . 
next least likely jpt^oup to have read the newspaper, 
•*yesti5rday" was between the ages of 25 and 34* 
^ In a youtbrdominated ciitture such as that of the United 
States, there is reason to be ooncerned about these Sgufes. If : ■ ^ 
the. readership habits established in a youth persist^ what 
hapj[H»ns to newspaper readelrship over time? 

Thfe *ei!M)rt fe aimed at try^ 
of the younjEf* The study repoyteli Is part of a much larger - 
effort begun in the iumm'er of 1978 m Virginia BeachV * 
Va. The sample consislted of a random selection of some 634^ 
apartment units and 200 singly family dwellings* This report is ' 
concerned with the media behavior of only those respondents 
who were between the ageW of 18 and There were ^328-" 
respondents between the ages of 18 and 29t ^8 respondents 
between the ages of 18 and 24, and 219 between the ages of 25 
and 29. " 

Readership 

The most striking information was obtained in response to , 
the question, "Are there any daily newsjjapers, either local or 
out of town* that you read?'' A surprising 91%-of the total 
group answered '"yes'* to the question* There was little 
preference among them for either The morning or eyeniftg 
newspapers published locally. About equsaJ percentages of 
them read one or the other. When asked how often the papers 
were read, the results were much more in line with other 
studi^s.^0nly 62% oif the totd group read the moriiing papers 
"daily *"*'The afternoon^ paper fared somewhat better, with 
80% reporting that ihey read it daily. 

For both the mornlng^and the afternoon papers the 
differences between respond^iits i^ho were 18-24 and those 

' ■ ^ • - ' : ; 



who wai^ 26^29 mim ^itSking* For etmph, <mly 85% of thoaio 
between the ages o!18 tud 24 reid the tnomiiig pa|N6r dmUyt 
but 69% of thoiH? between 2S jand 1^ thjd same paper 
di%. Sii|}ilarl^^ of the 18-24 giXHip reported raadiag the 
allemoon paper da% ec»ttpat«d to 86% of the ^oider'* group. 

l^wier3hi>»Tha^ other gtudies 
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^ Dai^ ' 

Se times a week ^ 

Less often 
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5*4% 
118J 
28.6 
8.51 


69.2% • 
"16.7 
12.4 
1.7 


152.1% 

17.4 

17.9 

2.6 
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How Often R«itd9 
. Afternoon Pspfji^? 
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if 


« 


DaUy 

SeVersllimesaweek ' 

WeekJy 

Jjessofteii 

. ^ 


73 J% ' 
18.0 

6.6 

1.6 


85.7% 
, 8.4 , 
3.4 

. 2.5 ■ ■ 


79.7% 
13.3 , 
5.0 





reporting that readeahip (to a point) is positively eorrekted 
with age. These results are tteported in.Table 1« 

" ft - 

" - 'v . - * . 

The amoumt o£ time spent reading newspapers haci a shght 
mverse but1;Ti6 diHeren^ for the morning paper was too small 
to be meani£)gful« Approxiinately half of each age group spent 
15 toSO minutes wilh the momnig paper/ while stigbdtly more 
•thani>ne*third of them read-it for 30 mmutes to an hour* 
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The fipws for the tiaount of tfetc «p«ni with ther afteraisKai . * 
I»i»er s*ow that the younger group apeat more time with ft * 
tfan did the 25 to 2» year-olds. Some 51.7% of the 18-25 ' 
yetr««Id gmup spend SO nil»ut«« or mote with the afternoon 
'{taiter, o^mpajned to paly 39.8% -of the older ^soup. 



TABIDS 



Ag«GroeM 

. • " 18-24 25.29 18-29* 

^ine Spent Readingr ' * . 

Morning Newispxper , 

ISfflWtes 4?* - §0!9% 52.6% 51.8% 

30 minutes ^ 35.5 37.1 ^ 88.3 

, IhoMforajore 13.6 10.3 1L9 ' 

Time Spent Reading ' 

ISmmut«* 48.3 60 J , -541.3 

SOminulf^s 44.1 ^33.9 . 39.1 

I hour or more * 7 J 5.4 6»S 



The amount of time spent mdtng the newspaper should be 
,correlat<&d with the amount of thenewapajper read. Indeed the 
results show that it i$* Among the younger group* the data in 
Table 2 show'tfiat the majority of them spent between 15 and 
30 miimt,es reading the m^rnhig paper* The data presented in 
Tabled show that two-thw^ds of them claimed only to have 
read "some" or to have "glanced" at the morning paper* On 
the other hand, with iiBspecC :^ the afternoon paper* the 
majority of the 18-24 year^^old g^up indicated that they spent 
jtoore than 30 minutes with the paper, and n«rly 50%-of them^ 
.laid they read most of the papers* 

The 25^-29 age group spent more^time with the moniing 
paper than with the ultemoon paper* Accordingly^ these 
readers were somewhat less likely to have only i^anced at the 
/hfiorning paper. V ^ 

o ■■ ■■■ . > ' • . 

ERJC ^ 0 • . / 



^ TABLES' c ' 



IB-U 2539 18-23 



. Amoaani ^f^temng - 



■ Mmt 33.9% 47.9% ^ 4t*0% 

SojiSe . 45.2 44.S 44J 

Glance 26 J 7.6 14.1 

" ' *% 
Amount of kUemo^n ^ ' 

M« ' 47 J 4SM m.7 

Btm^ " m.7 ' 43.2 . 404 

Glance? * *!4J * 11,0*^' 18,9 



The study also tompdr^d the respondents with n^spect to 
teJevision sieves viewing frequencyr 
About 18% of the total sample reported watehingr television 

, news daUy, The **o!der'' group was more, likely to watch 

^televisioB news than was the "younger" gi^up. Only 1§% of 
ik>ge 18-24 reported watchiiig tdevision news di^y/ white, 
2l4fe of those between 25 and 29 did so. ' " " ^ - 

Whie^n asked if they everlookeii inithe newspaper to find out 
more aSout something (not necessarily news) th'ey had seen on 
televisiotti^^very person in the ^mple answered "yes.*' in _ 
fact* 79% of ^he.entire sample reported looking something up 
in th^ paper M least once a week- These data are shown in 
Table 4* . . \ ^ . 

Newspaper editors and pubhshers can take heart with 
another finding of -tlie study. When asked which one of the 

, media gives the most complete news coverage* newspaper§{f 
earhe out on top of jtelevision,* Among the 18*24 year-olds, 51% 
gave the nod the newspiipers, and 40% to television. Among 
the 25-29 year olds. 48% voted for newspaper^ compared to 

a 38% for television- \ . 
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Television, however, got tJie vote for giving lite dearesfc 
understanding"*? tKe candidates and issues (te i^aMonw 
clectioasi When asked this question, 48% of :lie younggr 
group gave the vote to television aiid 80% to nouspapers. 01 
the older gifoupj; 48% vot«d for television ajid 26% for 
newspapegs* 



Ever look in- papr ^ 
for iBore intomalEsn? 

.* • ■ • 

No • 

How oftett loote in |iaper 
for iswjre »fifofflja|tittii? 

AifwtoattfaiJy 
. Once or t wice a week 
£!«ssoftcj| 



mm 

0 



"42.6 



Age Group* 



100.0% 
0 



20,7 



4S.0 
20.9 



When asked the isame question but with respeist to state and 
local elestioiis, young readers gave newspapers their vote of 
confidence by a fairly , large margin. Among the 18-^ 
year-olds, 53% gaye, the nod to netvspapers for* state 
elections; and S4%= voted for newspapers over television in 
local elea:ions.' Among the 25-29 year-olds, 64% prefeired 
newspapers to television for state elections and 72% liked 
newspapers wore titan television for local elections. 

Thfre is, however,, a sobering note for newspaper people. 
When asked which medium was the most accurate ("In other 
words. If they gave.you differig^nt versions of the same story 
which' wtold you believe?"! the respondents switch^ their 
positJoni Among the 18-24 year olds, 59% said %levisipn." 
Among \he' 25-2© ye^-dlds, 51% were more confideftt of 
television Chac^ tliey were of newspapers. Magazinesj hardly 
registered ' with tKese age groups. Only 9% of the 18-24 * 
yeac olds thought they would believe raagajEines over both 
television -and newspaflers, and just 18% of -the older group 
preferred magazines to television and newspapers. ' / 




Whei^sked whe^^ they got most ^f thm mfermatloB imt 
just news), ^hoth ige gmpps lavo«d televMo's over 
ae^vspapers, the yMiager group, ^is might im expc^le^, i»ore 
t|tan, the older groip. 3«it Bot by mmh. S^me 48% of t\m 
18=24 year 'old proiip'iiiid 46% 4>f the 25'2& year^Id i^^wp 

Newspap^s wsre the soiuree of most mhrmuUon for. -3S% of 

.rigpOTled m Tabte ,; ^ ; 



. TABLES 
Cltpajfa«p4 Ai^ari^ And |I«© Of 
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newspapers 
Other PesplKs^ 




m 



4W 
S9J 



€Qi5trd!iiJK For Time Spe0tWateliliJgir¥ . 

, Whm the amoMrft <sf lime Bpmit waUMng televisioim is tBJ^m 
mm acfott0tt tM 18*24 ytar-oida whosp^Rd less tbaa one hour 
a day wat^feteg tekvisbn were evenly split hetmm 'iJieir 
p^rcC'ptiOBifv 0f tha accuracy of the two mBim^ Some 3?% of 
them rated t^UvMon m tte most aosurate medliim, bwl the. 
aa?»i& 'percentage rated newspapers as the mmt accurate^ , 
Among those who spemt five houm a day or more watching 
televisfon* however,^s0me 70^.^ y^^fft^ fM^mamn ^ii'-t}^^ mt^r^i - 
accmrate,^ compared* to whfe rated isewspappra masfc 
ac^wrate. ^| 

■"^N Airiofig^MO ES^-gS year^i^I&i, time speafc^watehtog tete?lsloE 
. fsjg^d!^ a^iUprmm^ but televislqii was caiasfeteMlj rated the 
most aeensrptte of th^e jsiedsa. For e^ampj^, among the 2§^29 • 
year^otd^ who spent less thm om hour a day watchfeg 

. teIevfeiora^/41% ?ated tetevisteas;'the m<^' aecMrate.jfted&im, 
•compared^ with 29% ^ho ranked^Mewspapers most aeeojsate. 
Among those who spent Eve or more hmts a day watching 
^television, 6S% rated television mos* ae«urate« Only 2B% rate 
newspapi^rs m«^t accurate* 
With respect to compieteness of average, the msults /are 

, somewhat mixed. The younger consistently gave 

newspapers the edge regardless of amomts M time spent 
watehtag teJevisfon. Por*example6 S0% of those wli© spent 
Jess tha?^ one hoiur a day watching television rankM 




• M^mm. Ammg thm^*mh^ mt^hM t^U^mm ive' more • 

Ansoig t&t c^Ito gr^^p m otter hrnssd, tte tm^wimts . 
me^teov foil 'Itose' wht a^Mt a Et M tip wi^Bf "^^ 

waS^feed less thm m hmt^^fitBU'^Mm rmk^ m^spupom - 
. ai^eaii df a!I otiter mMh In ^mphtm^m average* tkum ^ 
data am mpmt^ in^ahl^ Bo * , ^ y^.- 

€#Mro!ltog tm ^imatim & mt sfe^ige tfea ferepaney 
feet*ftw tte tw# age grd^ips* j^aTO^tf\m §1 tfee two medbo 
Among 11^0 10-24- year^dda, €d«^ttto .was 'sfeMtd- to the 

t%it,mmt ammai^ m^iuma Ammg thrn^ wlt!i IT oir mor©., 

wP^ Miyge% ranked td0vimj&r as Ifeem^sta^w ^ 
©tfe^r basd, among tlm^ respoMemts Ijetweest Ito ages of IS . ' 
a^d 29, jiewspa^rs were raiakcd Ithe^Mftst acs^mte Medium 
\ j^gardteof yeamof ediicatloio ^ „ • 

^ Mi<ap^tMf, th© f esislts^^f this stii#^^i fee ^la^^wragnsg 
to i^wspaper editors mi p^blls!se:rs;Npwa|*aprs seem to bc^ 
well aiad tbrktog-amotsg yorag p€i^i|te m at hmt m^^'frnt of 
^ th^ mmttyo Allfttagh smofJ to tdevMM to umm tmpmtf, 
imewspapers are heavily mihi npnn fe ^tlier r0sp€ete-a5sd« m 
imny easos* are mn^h more tdkd npm thm Uhvismn* 

K 'BxQmiii m& qfcstte, however^ttat mdh less spesit 
. with Bmvspape.fB thm mth Mhvmion. Eves tli0 evideiiise 
s^sggests that jaewspap^rs aOfe stffl tte primw sews S4>«ree, 
witfc mmp the^ Mmkion^ mmmg- time given to 
ij^fitertaunmeBfc ©thor kinds of ml^vmtMmo^^ 

WMe gepsfiaE^Mfcn from om ^il^ dtles to other parts of 
tlm mmitf is always qixestfoiaabter there is mtUng to suggest 
lliat the mpondeMs m this study wef€ to a^y way unique 

' b^mum ©f their g^graphjcal'loc^tte^ 00 the other hand* 
there is some reasoit to sa*ip€«t lhae the two newspapers ar^ 

TOl typical For om thing, thfe'eimjMloE relative to the 
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iiUTn)>er of bousehc^ds was veiy high* & fhe area £^pl&d« 
some 87% of the bousehoids subscrifced to ^110 or both 
Bowspapm, lather the newspapers were admirably Whg 
: the^ infottnEmtfe^ ne^s of-tbe ares or tbe circiilMion 

Idlpartei^ist was exoeptloaailsr stfceessM* Rrobably both 

1 sliiiattorp^ existed/ 

I ^ i ' 

I \ - ,. * Befereacei * ^ ' 

Galen J^xric^^ ^Iiiffemnc€$ Between Iknl^*^ New$pa^r 
. Subscrilmt awi N<m$ubicnb^0, '' JaurnaKm^ €^mief^ 

\ ^^New$i^a^ E0OTud CotUent md M^aderMhip of fiSfe DcMy 
I^ewijH^^^ I^^m Re$eatck BuUefm^ Numhm%St April SB, 



IIhi Maw I^^^a 

The 19T2 ^lecj^ioE provided a u^que opportuipy to study 
the use of the njass b^oiith^ votem^^ss Ihe f&st 
national election sinc^ passage of the 26ih j^eiioment to the 
UaS, Constijtutiois granti0g 11 mMon 1S»20 year-olds the right 
to vote* . > % 

Accofdmg to a Ceiisiis'^Bttreau survey, oai/about 48% of 
this gmip reported that they had voted on election dayt 
Novemlier 7, 1372, compared to 71% of the eligible voters m 
the 45-iS4 age group: 

^ College student^i however, despite obstades to registratioiS**^ 
md voting* wefe tamh mom Ukely to have voted than young,, 
workers. At' the UmversEy of North Carolina at Chapel Hfll^ 
292 undergraduate students, m a rai%dom''sampthig» were 
interviewed aboist their use of tiie mass media md mt$rest in 
the campaign and politics in genera!^ to a foUow-up survey 
\„ C250 intervtewsK a repffesenMive ^Kimpie of fhose originally 
interviewed were asked if t}\^y had actually voted and for 
whom* Nearly M% saui they had voted. The vote split was a 
close 54% for McGovem and 46% for Nixon. (The- spHt !i 
*'ciose' because in this ca^ sampling error of ± could 
account fof^the differ^B^eK - t ^ "° 

The dhapelHili study had three/mm puirpose^^ 
' ty To<d^terri§.|ae which medp we^re. relied upon the 
mostvfd^^-^ampalga informal^ . • 

, _2|^ To ev^lEJate/ the j^lation^hlp bfetween poMcai.,:. ' 
iterfst and useof the massjine^^^ * *' ' ^ ' - . 
' To examine the iififluein^e of **agegdt«setting^ - ^ 

Le.» the leeiatiouihip between" the imjf^rtance of the * 
issjues to the. voters' and the emphasfe given the ' ' 

various issues in the news rna^a* , i * 

y ■ . ■ ■ _ , *- ' ^ ^ 

While She findlng^on Ihesc? pmnta are, strletjiy speaking* 
limited to UNC undergraduates, studies conducted by the 
^authors In both North Carolina and Calsforma suggest that the 
Imajor patterns are true for most college undergradusfteSi the 
largest ^urce of young wtm. 



A n&niber oC studies (|ndtidmg one by Ctoke amd Kug^ls 
smnmaria^ m Vofime 4 of News Rescircli for JBtetter 
Hcwspapersv PP* 47^) hm^ AetBtmn^ that the well* 
educated prefer prist media to thedectronie for public i^Hairs* 
"^Thls also si^ms to bo tim case for colle^ jstudeBits. 1967; 
McCombs found "no i^ldoBce of a tolevfeioii p^cKological scttf 
in a study of UCLA studeats/f«iterviowi» dudmg 
etectbfis at Ghapel HOI have cou^^ntly found that studi^?^s 



prefer the 
table 'l 



prmt media for general dews and politieal news, 
hows tMt tha 1072 eleotion wm no i^eepfcion: 




A»4 iWFoltotnis^ Th« 



^Qaiiy 

newspaper Televfeto 



News 
magazine 



TelevMou 
15-6% 



Other/ 
Undecided 
10.8% 



Olher/ 
tJi)de<^ided 
0J% 



The print media were stwngly prefarred by the Chapel Hill • 
students- More than 42% named the dally newspaper as the 
best medium for- keeping up with .the mw^ m general,, 
compared to 27% ehoosing tetemion. WhEe the .news 
mat^^^ was by far the most preferred fo^ foMowing 
campaign events, more than twice as many students preferred 
the daily paper as preferred television for' this purpose, 
(Campus media were excluded from the study.) 

The question used In the face-to-face interviews was: '*0f 
the^four media - radio, television, newspaper and nei*^s 
mpigl^e - whieh do you personally find the most useful 
■fbr l^: , ; . / - ^ , ,. I ^ ,. • , 

The qwstion was worded' in this Infianner to avoid the 
non^^omparabiiity of items attempting So compare the amount 
c^time spent in using the varibus- media* Tljis seenis to be the 
Mind of question about media behavior that people can answer. 
It- aaks ttem for a sublective preference; rather than an 
unreafetically objective self-measur ^ 



media in g^iieraL The answers to this question showed a 
pattern of coiisidm fe$s oxpo«i)aro than tha^ 
id[utt iK>pulatiQ]3. For exam 

tead a coi«imerci«4 daily nfewspaper **every day or noai^ 
ev^i^ day*'* and 36%, said they watched television as often* " 
- Television wiffcching, as ^wmtrasted witir newspaper and 
niaws maga^e r<!adei^hip» is motivate oimoai exclusively by 
t ydesfee to be diverted and/or %tertained» One student 
*«ft0weiredour« 

this reinark: **W1iy d^ mind when elas^a 

ind;Studyi^£^'aii^ b^^^ 

they read the newspaper mainly for the news as said Ihey 
watched television for tf;at purpose* ' \ 

Tliere i«rere some i3Kfferencea in exposure frequejpcies 
w^jordlng to year in «chooL studettt acquires 

^ore education he appai^ntly'^j^ds more utility in, or need 
for, both newspaper reading and television watchingt as 
shown in Table 2* ' i 

For both television and newspaper frequent^* the gteatest 
Jump occurs at the semor year, in the case of televisbn, one 

■ ' • .-^ Ti^M^t, . . 

• High . tew : Hiyk* Low;; N ^ 

Pr^shwft ^ 58.g% - 2&m IM- (70) 

Sophomot^ SOJ ^ 50,0 * MA 6&.2 HSi 

Jwlor 60,7, 49.3, me 644 <73) 

Senior ^ m * 56,t ' mS- m 

f High expire was^-ddteedas diiU ©r ite^Jydid^ readiBg (w«f«hte^^ 

i^ason for iMsvis that asgi*eater number of seniors live off 
campus and have their own television set^* But for frequency 
of newspaper'reading there was no apprec^Ie difference in 
the behavior of the on* off-campus r^^ndents^ It toifld 
Ite that seniors simply have more time to md the paper, that 
the habit1|;«G3mes more in^ained with age, or that chan]ga$ in 
life-styie make the newspaper more useful. * 

Mates were far more likely than females to 
newspaper frequentiy (64% compared to 86%), and^nades 




wex^ somewfeat mote Iikei|lw watch tefeirfsfon^^fi^ 
C4X%-«rs.3i<i6). MaJe««!&aU||Ms of educ^^ 

- laedfa tts«m But. mtemtisMp femates gained oa laalei iii 
.moviog fi^om freshinan to 

mip &>m& to (Allege alriiad^pleiy heavy tiseps of telei^isKWi 

;^j«xaTri|ile iiea*lf of tl^lp^^^^ fj«shfflett wete frequent 
Newspaper re^^ 

^But fopseniora the dfjtfei^ii*^ #M less th^s eight perceati^ 
joints (60 J m SZm„'S^ §»iri^pattem held for tefevisfoa, ^ 
y Preference for prirt|| medik for news and eledada 
inforwiatioB did not ifa# ^ord«i|f to yeat" itt ^chool or by sex. 
Apparently, the print fiiedla |sr« uniformly seen by all 
undergraduate young voters as- more usc^Tul for news and 
.political: content, V ^ ';r ;::^'* 
Poiltk»ilntere4»rid Media Exposure 

& aSomy of UOL^^^ sWd^ats in 198T, McConibs found that 
ei;posure to the ttewsp8p.8tt ■Subscription to news magasdneai 
and watcBing television ne^fs and"pubMc affiiirs programs 
were strong^ related to political interest. A sinsilar pattern 

- emerged In the Chaifel Hill stiady» ias shown in Table 3» 

T^ question used to asseia political interest in both the 
UCLA and Cha{«il iffillstu^ies^^ i^^ interestied would 
ypu say you are in politics? Very much, ^mewhat. Not at M.- 

High ' S0.3%" ^ 40.7% J6ir 150 
-.■ Medicm , - SBM : -im 6X.8 (*!}. '67 

. tfl*'- V 3t.g ■ ;{^|:, ms : m . ■ 74 



Higfe 53.6% (Sn \ 46.4% {49) 106 

MedSuia . SL4 t^J V 48.4 {36J 74 

: li^^fv ■ - , ■ 4a.9 ■ --t49r , - 46.1 -m.: m 
: nigh . . 54.8%- cagi .45.2% (76r les 

MwJIiim • MA t28)V -55.6 .(35) ■ 83 

Irittw . . , ^ .; ;40J ,-■ ; .59J , ,°^35):..' - _.5g ■ 

Those aasHrering "very'much*' in the Chapel Hill study were 
considered Wgb in ^filial fiifcerest. Those answering 
. "sonaewhat" or "not at air were judged low. 



ta a foliow-iip mntyskot ih^VQV data, wo exmnmcnd the 
ime^^^ among le^iucatipn, inedia wse^ poltacal- 

ifttemt and a pi^ferenc^ for **exip1aiiafcdxy** media coioit^f 
IMasf Comm Jteviei^, Vot 1> NOi !)• These resulte give insight 
fiito the infotmatfe^-s^ "styles*' of the^ I^^ 
ititeirested mder* The extra amoimt of media use associated 
with high poHtieal interest consisted, to a large degreor of 
Mtiona! ;rad uiteniatioaal newa, atmlyms of social treads, 
#di^iriWte attd opened pag«^»teiit - we termed a 
coneepM onentatioa^^^ t^ lower in 

poKticai interest objected to mteipretiye content more 
fir^ueiitiyT ln general these ssrtudents weire^^^^ 
a "biiiletin board*' approach to the news* .and they were far 
leas interested k e^^to 

PdliticaMy interested student roaSe botfe quantitatively and 
qualilaiively di^^ uise of the news^^r* These students 
expressed im interest 

and presentation^ They expressed less interest in dead-pan 
facttial refbrting of ^pjilic agency news - unless such news 
was tied to a topical 3wie. Our measure o(poMtical interest 
seems to tap an tofiering!.til^*^^^ desire 
for media coni^nt^tha^^ 

than merely Imtiiiirmei} about the issugii^bf the 4ay, ' > 
The Chapel HiU sttidy. iisinf^^i^^ of 

* political iiifeirt^it a^ corft^itj^pi^^ the 
same sort ot orientation amo^ Chose highly interested in v 
politick. In general, the higher the interest in the^fcampaign In 
general and the greker the importance of politics teethe young 
person, then the greater the ojcpressed intemt in 4^«#P^r 
depth reports, editorials^ and television #Ws ai#; ddiin- 
mentariesibntnot.politicai advertising). * * f| 
> In! Table 4» we show the correlations between interest^^^^^ 
jibKtics and use of the newspaper and televfeior for news 
public affair^. These relationships rfe^^ essentially intact 

-when controls were introdnced for year in school and major* 
We may interpret these findings ajf showing that a high 
degree^ of political intei^st is more likely to lead to heavy use 
of the newspaper for pubUe affairs news than to, television for 
this purpose. • ^ * " . • ■ ^ \ ■■ 

In ^ addition, the newiJpaper ub/political participation 
jh^lationship ^iyi?as much 'Wronger thjoi the' television 
tise/politi&l participMioft rel^Wnsh^ particqia- 
tjoh*' was measured by 4 composite scale made np of nine 



i»|>lmt«1ndlc«ioj« of pwrticipatfofl» rangingj^ « 
IKtUilcai speecli or til^ A<tiHe cs^ 

Ins a Jfedtpr-mi'alpis of our measures of media j^refspences, 
we fooag separate factors for jRewapapftr KgadiBg mm S 

(oepsmsmtin fdr{)tt»iealtab* 

Political Interest .48 .21 

«Thc figum arc Pewsott lamiliitloas, whfeh muct irew 4 {perfect 
nej^Uve comsUWon) to** I Cperfect posUiVe (WmOiAiori). 

; ' ■ / ' ' , " V ' ■ - • ' " ■ ' " ' ' ' " ■ ■" ' , " ' ' ' " ' V- 

television yiewing among the students acwm <Sommon areas of 
eotttmt. This meaEi» that students do not necessarily have 
parallei content preferences across the major media. , Students 
very high on newspaper public affairs use were not 
necessarily high on television public isffairs use and vie© versa. 
We should emphasize that this generalization applies only to 
young college students. For mawied*<^up%, ^oung workers^ 
unmarried professional.men and women, aid retired people* 
for example, the facts may be different. 

. "Ageada;*Settinj5f ' . ■ 

" Young voters expressed a high degr^ of mterest in the 
Issues of the„ 1972 campaign arid their ranking of the 
important issuer closely paralleled the emphasis given these 
issaeSiin the major mass media to which they were e?cposed. 
The idea that one's political reality is in iargei. measure a 
product of the "pictures In our heads" has b^n a popular 
notion at least since Walter Lippmann coined the phr§se in 
PubUc Opinion in the *20S. But recently the authbrs and their 
colleagues at Norlfi Carolina and %racuse have systemsific- 
ally set aljlKJut to' stte how close the composite "picttire" 
provided by daily newspapers and the^jtelevision networks 
matche#the pictures in the heads of various groups of voters; 

W© asked our young ^^ters what they thought were the 
"two or three most important issues in the 1912 camp^jign."' 
Independentiy, we content-analyzed the (Raleigh) News, and 
Observer, The Charlotte Observer, a composite New York 
Times/Washington Po^t and the neftvork evening news 
showa. We obtained two^ather striking .results: (I) 

• 18 i ^ 



iiewspap^ and aetwosks were very similar in thsir fMjMtfcsl 
fesueismpfeases, and (2> ^dent "agenda** clcwwly matched the 
composite newspaper. **agenda,** As Table 0 abj^s, the 
^tndeni^' perception of the iraportant issues waa-capeciaUy 
siinflai* to the p% in the News and Observer, the newspaper 
which is most widely read oi^ the IJK(/canspus. 
i. In Table s, we can see differences in theappio^nt effects of 
TV i emphasis and newspaper e^nphasia. The conwlationS 



. TABLES o ■ 

' ■ ♦ - . ■ 

Mostrinportantlssne ,7$ M. .60 • .154 

■ Fi.rsfcTwoIssu«s5 .91 ■ in M M 
FfrstTbrt? Issues M - M ,.4S .78 ; 

NEfWORKS ABC CBS MN(*Bfosiai^ 

MosfclmtMJtttntJsMe » " J6 Si M ^ M 

Pir»tTwelssM» .18 .SI .55 • .60 ' 

t First Three Issuer .17 ,52 .62 .43 , 

♦Weiglited Avetage {pem-ntages sj^imdi 'm<»9 iBe<^ & airfwe »t 
.■ rank. order} • .. ° • ; , 

tThe %urss'ia the table ak ranl^ardercorpelttlotts wWck «» bised oa 
a fonaula that^ltkes iato Mcofint different in' the r»i*ing» by the 
sitadents on esteh issue the media jfanMag based on the cotunui inches 
or minutgs devoted to each issue.? " H • * 

befween student rating of the issues and television emphasis 
are greater for the first (single most important) issue 
mentioned^ As' second and thfrd issues are, added in, the 
correlations^ith the TV agenda generally drop. The opposite 
is true of the newspap0r agenda-setting effect. The high^ 
correlations occur when ail three mentions are accumulatsd. 

This {fading suggests that television news, which often 
concentrates on the' single most dramatic ^velopment of the 
day, hjjis its impact in determining the single most important 
issue i&iong tfteyoiang voters, and that newspaper news holds 
lather Issues t n the agen^ for longer periods of time. 

■ For exampife^.feuraan rights (women's rights, civft ^hts,^ 
etc.) received the fourtb greatest number of mentions as. aa 
important issue although it was rarely mentioned as the most 
important issue. There was relatively little political news 



deiding wifcfebamtnirf^ lel^^vlgtoii #triiag l*e tjme of the 
anaiysuir but in tte press human rights wm tMM to <^mM 
^limii mciies/ " - 

^ We i^igM thmk ol the diO^i^Bces in tmm of a»**sali0ncy*^ 
effect tot television and a "lateiw^** effj^ for newspapersJj 
Thfe difltaronce is due I^goly, suspect, to the more' 
i^mpi^hensivecisitttiire of mmpn^pi^t poMeal (average* 

Finatty, we sought to deteritmiiie the eflfecfc of explore 
frequoney on ai^nda aetting* Fj^sumably those studoEtsi with 
more firequent ^^tpomure to ne wspapers aod teteviiiton would 

' ^ , TABysa 



M 
. .69 

,39 

jrefleiJt the medk emphaso^ to a greater de^rde than 
infrequent users. Student iai5ue*^ttkin^ do\K«teI»ie more 
stwngly with newspaper agendss 5^ exposum levels increase; 
but there is no clear paftera with respect to television, as . 
shown in Table 6. - 

While the correlatk^ns in Tables 5 and 6 do not prove that 
news media emphases determine young voters' Judgments of 
what tljU^fanportant issues are, they d6 suggest that news 
C0verap/especia% in the newspapers, has the potential for 
major ik>It!dal inQuence. 



MEWSPAPE8 ' 


mum* €l»ri»i^ 


» Im ^ 
Medium 


ISA 

M 

«9B 




.28 , 
' .28 
.62 




ABC 


less 




Medium 
; HSgK . 


.85 


.62 
.42 


•.41 . 
M 
O .62 



